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The premier partner driving digital transformation

for multi-unit brands and franchise systems
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Helping Partners
Solve Tomorrow’s

Digital Challenges

Strategic Consulting &
Enterprise Professional Services

Since 1999
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But what makes us truly unique...




vV Paid Search Ads 0 Facebook Ads

Enrolled Locations 105 Q@ Enrolled Locations 48

ALOCALACT |-
— 0 S -
Powered by Location3 - v |
Ads R !
impressions (D . Clicks @
Clicks () e 1349 Results G
The premier local marketing o O
platform for businesses on o
Total Views () . Total Actions (5)

Empowering franchise owners with digital
technology that delivers growth in leads,
customers, sales and revenue

rReviews
A3
~

9€ Local Media Ads N\ Loce

Q@ Enrolled Locations 14 Q@ Enrolled Lo

$ Recommended Budgets ’ S Recommen

° ~

# LOCALACT Diner

Enrollment Summary

e LOCALACT

vvvvvvvvvvvv

% Local Service
o Ads
Locations

1

Ad Performance

Yelp

All Services

Enrolled Lo

723,936

198,206

124,919 O

()



L LOCATIONS3

G Delivering results

Google Partner fo r o u r pa rt n e rs

PREMIER 2024

O\ Meta

) Franchising Retail
Business Partner Restaurants Home Services
Healthcare Business Services
Education Fitness & Wellness

Real Estate

s MapS g B® Microso ft Advertising F|nanC|a| SGerceS AutomOtIVe
(@)
‘ 1 Partner Fast Casual + QSRs



@ LOCATIONS3

’6 FRANCHISING
“ ’ Building local businesses,

= et one opportunity at a time.
INTERNATIONAL FRANCHISE ASSOCIATION

FRANCHISE NETWORK

Franchise Customer Experience Conference

June 17-20 July 24-25 September 9-11
Atlanta, GA Denver, CO Washington D.C.
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Key Topics for Discussion

Challenges and successes in integrating data and marketing efforts
Strategic synchronization across marketing levels

Utilizing technology to optimize marketing and operations
Importance of a unified brand message

Practical advice for improved coordination
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Common Barriers to Success
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Common Barriers to Success
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Common Barriers to Success
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Today’s Panelists

Jennifer Chasteen

Chief Marketing Officer
SYNERGY HomeCare

Vera Shafiq

V.P of Digital Strategy
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