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REDFRANQUICIA – FRANCHISE NETWORK 
SPECIALIZED PRODUCTS AND SERVICES 

 
 
 
 

When you are starting and developing your activity, 
in your business day by day… 

or if you are thinking of your future. 
 
 

In brief, for anything your franchise may need. 
We are here, at your side. 

 
 
 

GRUPO 
COOPERATIVO 

CAJAMAR 
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   Letters of introduction 
 
 
  

 AEF 
 
The Spanish Association of Franchisers was formed in 1993 and, from the outset, it 
remains fully committed to represent, caring for and defend the interests of the 
franchise system in Spain, as well as to act as partners  before the different 
Administrations, Institutions and Agencies to make known any advantages and added 
values this business model offers and to advice and inform to all those persons who 
are planning to start up a business under a regime of franchise and become 
entrepreneurs.   
 
On the basis of these assumptions, we understood that one of the actions which could 
help to give transparency to the good work and smooth running of franchises would be 
to prepare a study incorporating, in a reliable and objective way, the reality of this 
business cooperation formula through evidence-based data to provide the market 
with. This is an initiative we implemented in 2002 with the national report “Franchise in 
Spain” and extended in 2008 with the report “Spanish Franchise in the World”; 
therefore, we have now been giving this statistical information for sixteen 
consecutive years.  
 
The study “Franchise in Spain” offers a full radiography on our franchises   situation 
across all five continents, providing a breakdown by countries, sectors, open stores, 
the 10 main markets with a presence of national networks, and a list of the 
Autonomous Communities with a highest number of exporting companies.  
 
Over the years, this survey has become the absolute reference for all the local, 
regional and national mass media, as well as for the different Administrations and 
Agencies, as they are considered the official statistics of the Spanish franchise 
abroad, this being a reason to rejoice for our Association now we want to share with 
the Grupo Cooperativo Cajamar, an entity to which we offer our sincere thanks for 
cooperating with us and helping us to disseminate this international study, making it 
available to a higher number of social and economic partners. 
 
Finally, let us say that this study “Spanish Franchise in Spain - 2017” is the result of 
many hours working, checking data, preparing comparatives and this is why we want 
to thank the involvement of all those people that make possible the final result now 
you have in your hands. 
 
 

Mr. Xavier Vallhonrat 
President 

Spanish Association of Franchisers 
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  Grupo Cooperativo Cajamar 
 
 

The strength of our exports is one of the most outstanding elements of Spanish 
economy in last years and, undoubtedly, one of the key pillars on which, looking 
ahead, the definitive recovery must be based. Our sales abroad are now a third of the 
GDP, but we are still occupying the sixth place in the ranking of foreign market share 
of the European Union, what means that we have a very large room for expansion.  
 
We, the Grupo Cooperativo Cajamar, make considerable commitments to further 
progress to the internationalisation of our business fabric, which sustainability 
depends, to a large extent, in the capacity for expanding abroad to be adapted, 
successfully and with full competitiveness, to the new global economic system. 
Therefore, it is an strategic need for companies, whatever their size or productive 
specialization may be, that allows them to grow, to reduce costs and to get a better 
benefit from economies of scale. 
 
In this context, the franchise formula appears now as one of the key drivers of 
commerce in Spain, and one of the vehicles with the greatest business growth 
potential from which entrepreneurs, self-employed persons and small business 
owners may access the market in a flexible and efficient manner, so lowering entry 
barriers and highlighting economies of scale.   
 
Those data gathered and analyzed We, the Grupo Cooperativo Cajamar, are sure of 
that, and so, among many other initiatives, in 2014 we launched our Franchise 
Network to support a business model with more than 70,000 points of sales in our 
country. We want to be walking by their side not as a financial supplier more but as a 
long-term strategic partner by offering them business solutions that bring added value 
and enhance their competitiveness.    
 
Proceeding from our direct knowledge of real economy, our Group is working together 
with top level companies and institutions in implementing collaborative and innovative 
tools like our International Platform for fostering the presence of our companies 
abroad, and the Government Aid Platform to support access to official financing. And 
more recently, coinciding with the beginning of 2017, we have launched Trade 
Platform, aimed to help our customers in the daily needs of their trading activities, 
working closely with the leading companies in every sector. And we are going to 
continue to feed our offer in order to create a comprehensive catalogue of services 
and specialized solutions, unique in the Spanish financial scene, to grow and become 
better from day to day.    
 
 

 Mr. Ricardo García Lorenzo 
Banco de Crédito Cooperativo-Grupo Cooperativo Cajamar 

Corporate Banking and Food and Agriculture Business Manager 
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2. Spanish franchise in the world 
 

 
 
 

International statistics for this 2017 brings fully positive conclusions, showing how the 
Spanish franchise system is increasing its activity in foreign markets. 
 
 
We will first of all point out the three general lines of this survey that get very clear 
results, with continuous increases: 
 
 

 Spanish presence in 137 countries. 
(the same countries that in the report for 2016) 

 
 
 313 franchise flagships are exported. 

(302 in the previous report. A 3.6% increase). 
 
 
 Spain has 21,730 stores/sites in foreign markets.  

(20,891 in the previous report. A 4% increase). 
 
 

If we assume that of those 1,298 flagships operating in our country 224 have a 
foreign origin, we just have 1,074 national franchises, so the 313 exporting brands 
represent 29.14% of the total to be considered.   

 
 
 
 
 2.1 Evolution of international flagships 
 

 
In the following table we can see that Fashion sector remains at the top of the list, 
now with 79 flagships (25.2% of the total), a sector followed some way behind by that 
of Hospitality/Restaurants with 53 (16.9%) and Beauty and Aesthetic with 37 brands 
(11.8%). 
 
 
These 3 sectors, with a total of 169 flagships, cover 54% of the total. 
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General distribution of brands by sectors is as follows: 
 
 
 

Sectors 
Number of 
Flagships 

Travel Agencies 5 

Estate Agencies 3 

Food 13 

Beauty-Aesthetics 37 

Leisure Centres 7 

Health Centres 5 

Sports 2 

Dietetics/Parapharmacy 3 

Renewable energies 3 

Education-Training 9 

Photography 3 

Hospitality/ Restaurants  53 

Computers 11 

Jewellery/Costume jewellery 3 

Furniture/Household Textiles 17 

Fashion 79 

Office/Stationary 3 

Optics  1 

Bakery / Patisserie 1 

Services /Advisory  6 

Services / Automotive industry 6 

Services / Financial 2 

Services / Transports 6 

Services /Miscellaneous 8 

Specialized Shops 19 

Dry Cleaner’s  8 

TOTAL 313 
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2.2 Evolution of the number of stores 
 
 
 

Sectors 
Number of 

Stores 

Travel Agencies 203 

Estate Agencies 72 

Food 2,966 

Beauty-Aesthetics 1,606 

Leisure Centres 32 

Health Centres 219 

Sports 5 

Dietetics/Parapharmacy 1,715 

Renewable energies 54 

Education-Training 77 

Photography 59 

Hospitality/ Restaurants  1,472 

Computers 868 

Jewellery/Costume jewellery 247 

Furniture/Household Textiles 610 

Fashion 9,885 

Office/Stationary 19 

Optics  25 

Bakery / Patisserie 11 

Services /Advisory  58 

Services / Automotive industry 13 

Services / Financial 4 

Services / Transports 308 

Services /Miscellaneous 114 

Specialized Shops 582 

Dry Cleaner’s  506 

TOTAL 21,730 

 
 
 

 
Total net growth of the number of stores/sites amounted to 839 units in last year. If it 
is expressed as a percentage, 2017 presents a 4% more than last year. 
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2.3 Analysis by countries and territories 
 
 
 
The number of countries where Spanish franchise is present remains to be 137 as in 
last year. 
 
 
As regards those sectors with a higher presence by countries, the three first places 
correspond to:  
 
- Fashion, which remains in the first position with a presence in 123 countries; 
- Hospitality/Restaurants with a presence in 78 different countries; and 
- Furniture / Household Textiles with a presence in 67 countries.   

 
 
 

Sectors 
Number of 
countries 

Travel Agencies 8 

Estate Agencies 8 

Food 13 

Beauty-Aesthetics 48 

Leisure Centres 17 

Health Centres 9 

Sports 2 

Dietetics/Parapharmacy 24 

Renewable energies 11 

Education-Training 31 

Photography 24 

Hospitality/ Restaurants  78 

Computers 26 

Jewellery/Costume jewellery 42 

Furniture/Household Textiles 67 

Fashion 123 

Office/Stationary 4 

Optics  1 

Bakery / Patisserie 4 

Services /Advisory  14 

Services / Automotive industry 5 

Services / Financial 2 

Services / Transports 8 

Services /Miscellaneous 27 

Specialized Shops 41 

Dry Cleaner’s  38 
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Countries and territories where Spanish franchises can be found 
 

 
 
 
Countries Flagships Stores 

Albania 7 8 

Germany 31 478 

Algeria 12 16 

Andorra 90 112 

Angola 10 32 

Saudi Arabia  34 321 

Argentina 22 974 

Armenia 9 16 

Aruba 7 8 

Australia 8 42 

Austria 17 87 

Azerbaijan 9 20 

Bahamas 1 1 

Bahrain 11 17 

Belgium 31 256 

Benin 1 1 

Bermuda 1 1 

Belarus 3 9 

Bolivia 6 9 

Bosnia 8 32 

Brazil 22 1,594 

Bulgaria 18 88 

Burkina Faso 1 1 

Cape Verde 3 4 

Cambodia 4 6 

Cameroon 1 1 

Canada 7 45 

Chile 36 301 

China 33 1,186 

Cyprus 19 69 

Colombia 42 304 

Congo Brazzaville 1 1 

South Korea 16 115 

Ivory Cast 3 4 

Costa Rica 25 48 

Croatia 14 87 

Cuba 6 33 

Curacao 4 5 

Denmark 6 14 

Ecuador 28 110 

USA 37 622 

Egypt 20 75 

El Salvador 14 62 

U. A. Emirates 36 165 

Slovakia 18 52 

Slovenia 12 38 

 
 
 

 
 
Countries Flagships Stores 

Estonia 8 13 

Philippines 16 80 

Finland 4 20 

France 77 1,586 

Georgia 9 16 

Ghana 3 6 

Gibraltar 8 8 

Greece 23 245 

Guatemala 32 141 

Guinea Conakry 1 1 

Equatorial Guinea 1 2 

Haiti 1 1 

Holland 23 149 

Honduras 17 30 

Hungary 17 81 

India 6 86 

Indonesia 10 82 

Iraq 1 1 

Iran 7 20 

Ireland 13 40 

Iceland 1 2 

Cayman Islands 1 1 

Reunion Islands 2 2 

Israel 13 132 

Italia 58 2,236 

Jamaica 1 1 

Japan 14 230 

Jordan 19 38 

Kazakhstan 11 52 

Kyrgyzstan 1 2 

Kosovo 1 2 

Kuwait 31 67 

Latvia 8 20 

Lebanon 21 72 

Libya 5 8 

Lithuania 9 30 

Luxembourg 15 19 

Macedonia 8 9 

Madagascar 1 1 

Malaysia 12 97 

Malta 13 23 

Morocco 44 117 

Mauritius 3 8 

Mauritania 1 1 

Mexico 97 1,353 

Moldavia 3 3 
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Countries Flagships Stores 

Monaco 4 4 

Mongolia 1 2 

Montenegro 5 5 

Mozambique 1 1 

Myanmar 1 1 

Namibia 1 3 

Nicaragua 7 7 

Nigeria 2 4 

Norway 8 37 

New Zealand 3 3 

Oman 8 9 

Pakistan 2 4 

Panama 44 80 

Paraguay 7 11 

Peru 32 204 

Poland 25 813 

Portugal 186 2,693 

Puerto Rico 10 19 

Qatar 27 56 

United Kingdom 47 316 

Czech Republic 16 145 

Dominican Repub. 33 104 

Romania 34 259 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Countries Flagships Stores 

Russia 32 862 

San Marino 2 2 

Senegal  2 2 

Serbia 12 42 

Singapore 15 107 

Saint Martin 2 2 

Syria 4 7 

Sri Lanka 1 1 

South Africa 5 63 

Sudan 1 1 

Sweden 13 52 

Switzerland 23 142 

Surinam 2 4 

Thailand 13 70 

Taiwan 10 58 

Tanzania 1 1 

Tunisia 11 23 

Turkey 17 353 

Uruguay 11 13 

Ukraine 14 96 

Venezuela 33 423 

Vietnam 4 18 

Total of Countries and Territories:   137 
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First ten countries by Spanish flagship presence 

 
 
 
 
The same countries remain in the seven first places and in the same order in which 
they appear in the last year report.  
 
Portugal amounts 59.4% of the total of Spanish franchise exporters (186), while 
Mexico occupies second place, although at a great distance, with 31% of brands 
already established there. Third one is Andorra, with 28.7% (90 networks), in this 
case for evident reasons of proximity and implementation facilities.  
 
In absolute figures, we will highlight the fact that Panama has added 8 new brands in 
comparison with the previous year, while France, Morocco and Colombia account for 
3 brands more in each of these markets. 
 
Noteworthy is the appearance for the first time of the United States of America in this 
statistical data of the first ten countries by Spanish flagship presence since they have 
37 brands. 
 
 
 

First ten countries by number of stores 
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It may be noted that the first ten countries by number of stores from Spanish 
franchises build up 13,919 stores or, in other words, 64.69% of the total. 
 
Portugal, as it is logical by the number of flagships operating there, remains clearly in 
the first place, with 2,693 stores, followed by Italy with 2,236 stores. 
 
The growth of Brazil is to be highlighted, as it now occupies the third place, being the 
first Latin American country with 1,594 stores, ahead France that is now accounting 
for 1,586. 
  
As regards Latin America, Mexico excels with the 1,353 stores open in such country 
by the Spanish franchises, and occupies the fifth place, while Argentina, with 974, 
occupies the seventh place.  
 
Likewise, China reaffirms its sixth place, with 1,186 stores open now by our flagships; 
Russia has the eighth place, with 862; Poland, the ninth place, with 813; and the 
United States of America closes this rating with 622 stores.     
 
It is important to note the emergence of the United States in the 10th place, with 604 
stores (2.9%). 
 
 
 

Distribution of stores 
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3. Annexes 
  
 
 

1. EUROPE 
 

 
3.1. Europe 

  
Sectors 

Number of 
Flagships 

Number of 
Stores 

Albania 1 7 8 
Germany 10 31 478 
Andorra 16 90 112 
Austria 7 17 87 
Belgium 13 31 256 
Belarus 1 3 9 
Bosnia 2 8 32 
Bulgaria 8 18 88 
Cyprus 4 19 69 
Croatia 5 14 87 
Denmark 3 6 14 
Slovakia 6 18 52 
Slovenia 4 12 38 
Estonia  2 8 13 
Finland 2 4 20 
France 20 77 1,586 
Gibraltar 6 8 8 
Greece 9 23 245 
Holland 9 23 149 
Hungary 6 17 81 
Ireland 4 13 44 
Iceland 1 1 2 
Italy 17 58 2,236 
Kosovo 1 1 2 
Latvia 5 8 20 
Lithuania 4 9 30 
Luxembourg 5 15 19 
Macedonia 13 8 9 
Malta 3 13 23 
Moldavia 3 3 3 
Monaco 4 4 4 
Montenegro 1 5 5 
Norway 4 8 37 
Poland 9 25 813 
Portugal 27 186 2,693 
United Kingdom 13 47 316 
Czech Republic 6 16 145 
Romania 12 34 259 
Russia 9 32 862 
San Marino 2 2 2 
Serbia 2 12 42 
Sweden 6 13 52 
Switzerland 8 23 142 
Turkey 5 17 353 
Ukraine 2 14 96 

Total country 45   11,641 
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3.2. America 

  Sectors 
Number of 
Flagships 

Number of 
Stores 

Argentina 12 22 974 

Aruba 3 7 8 

Bahamas 1 1 1 

Bermuda 1 1 1 

Bolivia 3 6 9 

Brazil 10 22 1,594 

Canada 2 7 45 

Chile 13 36 301 

Colombia 12 42 304 

Costa Rica 6 25 48 

Cuba 6 6 33 

Curacao 2 4 5 

Ecuador 11 28 110 

USA 15 37 622 

El Salvador 5 14 62 

Guatemala 11 32 141 

Haiti 1 1 1 

Honduras 7 17 30 
Cayman 
Islands 1 1 1 

Jamaica 1 1 1 

Mexico 17 97 1,353 

Nicaragua 2 7 7 

Panama 12 44 80 

Paraguay 4 7 11 

Peru 13 32 204 

Puerto Rico 7 10 19 
Dominican 
Republic 12 33 104 

Saint Martin 2 2 2 

Surinam 1 2 4 

Uruguay 9 11 13 

Venezuela 11 33 423 

Total countries: 31  6,511 
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3.3. Asia 

  Sectors 
Number of 
Flagships 

Number of 
Stores 

Armenia 1 9 16 

Azerbaijan 1 9 20 

Cambodia 2 4 6 

China 9 33 1,186 

South Korea 5 16 115 

Philippines  3 16 80 

Georgia 2 9 16 

India 3 6 86 

Indonesia  10 82 

Iraq 1 1 1 

Iran 1 7 20 

Japan 5 14 230 

Kazakhstan 2 11 52 

Kyrgyzstan 1 1 2 

Malaysia 4 12 97 

Mongolia 1 1 2 

Myanmar 1 1 1 

Pakistan 1 2 4 

Singapore 3 15 107 

Sri Lanka 1 1 1 

Thailand 4 13 70 

Taiwan 3 10 58 

Vietnam 3 4 18 

Total countries:  2,270 
 

 
 

3.4. Middle East 

  Sectors 
Number of 
Flagships 

Number of 
Stores 

Saudi Arabia  7 34 321 

Bahrain 2 11 17 

U. A. Emirates  7 36 165 

Israel 4 13 132 

Jordan 4 19 38 

Kuwait 4 31 67 

Lebanon 3 21 72 

Oman 4 8 9 

Qatar 7 27 56 

Syria 1 4 7 

Total countries: 10 884 
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3.5. Africa 

  Sectors 
Number of 
Flagships 

Number of 
Stores 

Algeria 4 12 16 

Angola 7 10 32 

Benin 1 1 1 

Burkina Faso 1 1 1 

Cape Verde 3 3 4 

Cameroon 1 1 1 

Congo Brazza. 1 1 1 

Ivory Coast 3 3 4 

Egypt 4 20 75 

Ghana 2 3 6 
Guinea 
Conakry 1 1 1 

Equat. Guinea 1 1 2 
Reunion 
Islands 1 2 2 

Libya 2 5 8 

Madagascar 1 1 1 

Morocco 12 44 117 

Mauritius 2 3 8 

Mauritania 1 1 1 

Mozambique 1 1 1 

Namibia 1 1 3 

Nigeria 2 2 4 

Senegal  2 2 2 

South Africa 3 5 63 

Sudan 1 1 1 

Tanzania 1 1 1 

Tunisia 3 11 23 

Total countries: 26 379 
 

 
 
 

 

3.6. Oceania 

  Sectors 
Number of 
Flagships 

Number of 
Stores 

Australia 5 8 42 

New Zealand 3 3 3 

Total: 2 45 
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3.7. Location of the exporting franchise head offices by autonomous 
communities 

Autonomous Community 
Number of 
Flagships 

% 

Catalonia 106 33.87 

Madrid 92 29.39 

Andalusia  33 10.54 

Community of Valencia 29 9.27 

Galicia 20 6.39 

Aragon 7 2.24 

Balearic Islands   5 1.60 

Murcia   4 1.28 

Asturias 4 1.28 

Canary Islands 4 1.28 

Castile-La Mancha 3 0.95 

Castile and Leon 3 0.95 

Basque Country 2 0.64 

La Rioja 1 0.32 

Total: 313 100 
 
 
 
 
 

 
 

 
 
 
 

Exporting franchise head offices by Autonomous Communities 
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 Our full partners 
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 Our adhered partners 
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Our collaborating partners 
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 Our honorary partners 
 

 
 
 

 Our institutional partners 

  
 
THE AEF’S STATISTICAL SERVICE – FRANCHISE IN SPAIN – REPORT 2017 
The Spanish Association of Franchisers authorizes the total or partial reproduction of this document, provided that the source of 
origin of the same is acknowledged. 
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We are speaking of growing, yes… 
of growing together 

 
 
 
 

All the solutions for your Business, 
just with a click! 

 
 
 

Solutions for 
Franchises 

Specialized 
Publications 

Solutions for 
Risk 

Prevention 

Solutions For 
Saving and 

Energy 
Efficiency 

Legal Defence 
Services 

Solutions for 
Safety and 

Cyber-Safety 

Solutions for 
Cloud-based 
Accounting 

Solutions for 
E-Commerce / 

Logistics 

Solutions for 
Window 

Dressing / 
Scent 

Marketing 

Financial 
Solutions - 

Specialist in 
Shops 

Financial 
Solutions for 

the Acquisition 
and Loyalty  of 

Customers 

Solutions for 
Renting 

 

 
 
 
 
 
 

We offer you the best partners for boosting your business. 
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